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Sent: Monday, December 21, 1998 9:32 PM 

To: Bayliss, Elissa L.; Berner, Vicki A.; Gable, Dominique; Platt, Waddy 

H. 

Cc: Cracraft, Michelle {Leo Burnett); Conrad, Nancy W.; Kanefield, 

Susan S.; Blumenson, Gail T.; Yonce, Cliff 
Subject: Marlboro '99 Name Generation and Events Programs 

Hi all, 

In follow up to our meeting this morning, I've enclosed the master grid for 
the '99 Events programs. This will lay the ground work for how programs 
are tracked, and ultimately loaded back to the database. 

Some important things for moving forward. 

IME.SUB.VEY 

• My understanding of how this has worked in the past is that Events works 
with LBCo. to have the mechanicals developed, and then with Madden to 
have them printed and shipped. (Please make sure that I see a copy of the 
mechanical before it's printed so that I can proof it.) 

• All surveys must now include the following language 

1. (A check box) to the left of "Please add me to your mailing list." 

2) (A second check box for the agency employee to confirm the verification 
of identity and DOB)" I have verified the reported age and identity of the 
person listed above by 

reviewing photo identification bearing his/her date of birth." 

• The standard name gen survey that has been used asks the following 12 
questions in this order. 

- regular brand, length, flavor, tar level, buy kind, duration for smoking 
regular 

brand, SOP, where you buy your cigarettes, consideration set, 
previous brand, 

ethnicity and then name and phone number of other smoker 21+. 

• Note; the language for the other smoker question (#12) is incorrect on 
some of the surveys printed for '98 events. The error is that it combined the 
"other name in household" question with the "refer a friend" question. 
(Nancy/Cliff - let me know if you have any preference on which to include. 
Both need to go through a Corporate mailing to capture signature and date 
of birth. Once decided, I'll forward the correct language to Events.) 

TRACKING 

• Under the Bar program, I created 3 different lines for tracking 
(Brand/Events - if you're not interested in tracking them separately, please 
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let me know.) They are: 

< Bar i This is for the 13 (Ranch) markets that will use the standard 
name 

generation survey. The survey is not linked back in anyway to a 

Ranch 

sweeps program. 

< Bar II This is for the 43 "win tonight" markets. In this case, the 
sweeps entry 

form is the name generation device, 

< Bar III This is also to be used in the 43 markets, but by consumers 
who do 

want to be added to the mailing list, but do not want to be 

entered into 

the sweeps. This is the standard survey. {Use is expected to 

be low.) 

• The column headings in green are to be completed by Events. I will be 
working with LBCo. to complete the balance of the information. 

• Events will update their portion of the '98 carbon tracking form 
(accompanies the shipment of surveys to the keying vendor). I’ll work with 
LBCo. to update the balance of the information. (Michelle - is this printed 
by LBCo. or Madden?) 

PROGRAMS ON HOLD 

• According to Events, on-site racing and all of the Community events are 
on hold. Please let me know if that changes. 

Please let me know if you have any questions. 

Thanks. 

«File: 1999 EVENT NAME GEN. FORM» 
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